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The open for business sign is out on your door. What about virtually? A
website is your virtual open for business sign and so much more. Did
you know that currently only a little over 45% of small businesses have a
website?

Without a website your small business is virtually invisible to consumers.
A website is no longer a luxury, but a necessity for your small business.
Plain and simple, you need a website.
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Without A Website...
Your business is virtually invisible.
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■ Websites can be your 24-hour salesperson, as well as a customer
service representative: Potential customers search the web for products,
services and answers.

■ Websites are cost-effective: Depending on the complexity of the site, it
can cost a couple of hundred dollars for a do-it-yourself site or $500 to
$2,500 for a professionally designed site. Domain name and hosting can
cost about $15 a month; however, you are often required to buy a year or
more upfront.

■ Websites are adaptable: As your business grows your website can too,
and adapt to the changing needs of your business and customers.

■ Websites are measurable: There are free statistics services such as
Google Analytics that can track how many people are visiting your site,
where they came from, how long they were there, what pages they were
visiting, and what types of devices they were using such a desktop,
smart phone or tablet. It’s good information to know, especially to
measure whether your paid advertising or social media efforts are paying
off.

■ Websites are great referral tools for satisfied customers to share with
others: Word of mouth is the best kind of advertising.
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A Smart Investment

Websites are smart investments for your
small business and here is why:
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■ Be identifiable: Your web-address should reflect what you do and who
you are.

■ Have a simple and clean layout: White space is a good thing. Pictures
or logos should have a purpose and not overwhelm. This will allow your
site to load quickly. You have less than 30 seconds to make an
impression before people move on.

■ Have meaningful content: Your website needs to provide useful and
relevant information. Keep it updated and relevant. This is where a blog
could be helpful. Offer RSS feeds or e-mail subscriptions. If you have a
Facebook page or Twitter account offer that as another way to connect,
but remember your website is the tree trunk and social networking
platforms are the branches leading back to your website.

■ Display your contact information prominently: There’s nothing more
frustrating to a customer than when they can’t find a phone number or
email address so they can contact you.

■ Be easy to navigate: You need to tell visitors what’s on the site, help
them get there and make it easy to get more information. Test your site
for usability.

■ Include a privacy statement: In this era of privacy concerns, a privacy
statement should be included to show your commitment to customers.
You are building a relationship with the customer, and that’s built on trust
and transparency. Your policy should say how you handle e-mail
addresses and accept orders, identify who has access to this information
and so on.
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Don't Have to Be Flashy

They do need to fit your business goals and
should:
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Mobile is Now

Your Website needs to mobile-
optimized for smart phones and
tablets.

■ WordPress has several mobile themes, and WPtouch offers free and
premium versions depending on your site’s needs. Make sure it is cross-
platform friendly, working on the Android, BlackBerry and iPhone operating
systems.

■ Use services such as MoFuse.com and Mippin.com that will create mobile
versions of your website. Many have varying price plans and also free options.

The site could be a stripped-down version
of your regular site to provide customers
with just the basics. Your core information
is your products and services, contact
information, map and directions, hours of
operation and key staff.

Create a simple layout with your logo and
minimal graphics. Each page could be an
icon that links from the home page, and
sub-pages should have a simple “home”
link to take you back. Keep it to three to
five pages with short menu titles.

There are a variety of options for building
such sites:
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Contact Us

For a website consultation, we can assist you in website
development today.

Ann Marie van den Hurk
ann@mindthegappr.com
+1 252.558-1293
www.mindthegappr.com
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